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News flash: Staffing firms can no longer rely 
on cold calls or traditional marketing alone. 

Ok, maybe that’s not a revelatory statement, but it’s a fact for firms  
that want to beat the competition in search and lead generation.

Want to grow YOUR staffing firm? 

Then it’s time to rethink your approach with two game-changing strategies: 
SEO and content marketing.  

These tools go hand-in-hand to build your firm’s visibility and attract more qualified 
leads—without the constant grind of outbound sales.

The Shifting Search Landscape

Let’s face it: the way people search is changing fast.  

Today’s users are scrolling through TikTok and Instagram for answers, especially younger 
audiences. And Google? It’s evolving too, with new AI models reshaping search and ranking 
criteria. Microsoft and OpenAI have partnered and are in the search game, too.

Your firm’s website needs to keep up, not just with keywords, but with relevant, engaging content 
that speaks to your audience’s needs. That’s where SEO and content marketing come in—making 
sure you show up when potential clients and candidates are looking.

INTRODUCTION

Why SEO and Content Marketing 
Matter Now More Than Ever 
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This eBook will show you how to harness these powerful tools, tailored for staffing firms. 
Here’s what you’ll find inside: 

What You’ll Gain from This eBook 

Modern, foundational SEO principles to get your site ranked and noticed. 

Powerful content strategies that capitalize on today’s search behaviors. 

AI-powered insights to future-proof your strategy, keep your firm top of mind, 
and generate more sales leads and qualified applications. 

Let’s unpack how SEO + content marketing can help you dominate search. 
Drive targeted traffic. And grow your staffing firm. 

Ready to dive in?  

Simple:  

SEO brings people to your site by optimizing it for 

search engines. But it’s the quality of your content 

that makes them stay and want to work with you.  

Imagine your staffing website as a storefront: 
SEO opens the door, while content provides the 
compelling reasons for visitors to walk in, learn 
more, and trust your expertise. 

Why SEO and Content Marketing  
Go Hand-in-Hand 
 

So, why do you need both SEO and content?  
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Building authority is key. 
Off-page SEO involves external 

factors like backlinks, social media 
signals, and online reviews that 

make your site more credible. These 
external “votes of confidence” tell 

search engines that your content is 
trustworthy and relevant. 

O�-Page SEO:

2

This is all about what you see on 
your site—keyword optimization, 
headings, and internal links that 

improve user experience and make 
your content easy to understand. 

On-page SEO helps search engines 
understand what your content is 

about and who it’s for. 

On-Page SEO

1

This is the behind-the-scenes 
setup that keeps your site running 

smoothly and accessible. It 
includes things like site speed, 

mobile optimization, and proper
indexing so search engines 
can find you. Think of it as 

the framework that supports 
everything else. 

Technical SEO

In short, SEO gets you in front of the right audience,  
setting the stage for conversions.

 

Think of SEO as the map that guides clients and candidates to your website—and content 
marketing as the engaging tour that convinces them to stay. Together, these strategies  
ensure that your firm is visible to the right people at the right time, making it easier for  
them to choose you. 

But how do SEO and content marketing actually work?  

And why are they so important for your staffing firm? 

SEO: The Structural Foundation 
At its core, SEO is about making sure your website appears when potential clients  
and candidates search for solutions. It involves three main pillars: 

SEO + Content Marketing:  
A Powerful Duo



6

While SEO helps people find you, content marketing makes them want to work with you. 
It’s how you showcase your firm’s expertise, answer client questions, and provide real value.  
 

Here’s how:  

• Blog Posts and Articles: 
Regularly publishing blog posts or articles allows you to answer common questions, share 
industry insights, and highlight staffing trends. This content attracts visitors and shows them 
you’re an industry expert.  

• Landing Pages and Resource Libraries: 
These focused pages cater to specific needs or interests, like industry-specific staffing 
solutions or resources for job seekers. Well-crafted landing pages and resource libraries can 
position your firm as a go-to resource.  

• Social Media Content:  
Sharing content on platforms like LinkedIn, Facebook, or Instagram allows you to reach a  
broader audience, engage with clients and candidates, and drive traffic back to your site.

Content marketing doesn’t just attract visitors; it builds trust, turning prospects into clients and 
candidates into placements.

For staffing firms, the real power comes when SEO and content 
marketing work together. SEO brings visitors to your site, but 
content is what convinces them to stay, engage, and take action.

As search engines (and AI) evolve, focusing on high-quality 
content paired with strategic SEO is essential for standing out. 

Today, it’s not enough to be visible—you need to be valuable.

Key Takeaway: Staffing Firms Need Both 

Content Marketing:  
The Value You O�er 

With these fundamentals in place, you’re ready to 
dive into the next level of staffing and recruiting 
SEO and content marketing.  

Ready to level up? 
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It’s no longer enough to sprinkle in a few keywords and call it SEO. Google’s 
ranking game has changed, and today, it’s all about E-E-A-T:  

E

E

A

T

SECTION 2

EMBRACING GOOGLE’S  
E-E-A-T FRAMEWORK 

This framework isn’t just Google’s way of measuring quality— 
it’s your guide to becoming a trusted leader in sta�ng. 
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GOOGLE’S E-E-A-T FRAMEWORK 

E Google rewards content that reflects real-world, practical knowledge. 
That means moving beyond generic advice and addressing the actual 
challenges your clients face. 

• Focus on Specifics—like the unique hurdles in recruiting for IT or healthcare. Do your 
clients struggle to find top technical talent? Write articles about the best ways to 
recruit developers with emerging skills.  

• Provide Examples and Case Studies. When clients see you understand their unique  
needs, they’re more likely to trust your expertise (and Google will notice too).

Here’s how to showcase experience: 

Experience: Show You Know Your Stuff 

E Being an “expert” isn’t just about knowing your field—it’s about sharing that 
knowledge effectively. Google looks for content that’s rich with insights only 
an industry insider can offer. 

• Publish In-depth Guides or case studies that tackle industry-specific questions, like 
“How to Improve Retention for Skilled Labor” or “Latest Changes in Employment Law 
and How They Affect Hiring.”  

• Share Your Team’s Knowledge through webinars, whitepapers, and even short videos. 
The more depth you show, the more clients see you as the go-to expert. 

How to demonstrate expertise: 

Expertise: Prove Your Knowledge 
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A Authority isn’t about self-promotion—it’s about being recognized by others as 
a trusted resource. Google values links and mentions from reputable sites, so 
aim to get others talking about you. 

• Earn Backlinks from Industry Sites: Partner with staffing industry blogs or news  
sites for guest posts, and encourage satisfied clients to mention your firm on  
their own sites.  

• Gather Positive Reviews: Encourage clients to leave positive reviews on Google and 
other industry-specific platforms. Reviews are a powerful indicator of your credibility.  

• Get Featured in Media: Contribute to industry publications or local news on staffing 
trends, challenges, or hiring tips. These mentions reinforce your firm’s authority. 

Each backlink, review, and feature sends signals that your content is credible, boosting 
your firm’s reputation as a trusted resource. 

How to Build Authority: 

Authority: Build Your Reputation, One Link at a Time 
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Incorporating E-E-A-T principles into your SEO and content strategy positions your firm as a  
credible, authoritative resource. When prospective clients see content that’s informative, reliable, 
and specific to their needs, it builds their confidence in you as a partner. 

By adopting E-E-A-T principles, your firm isn’t just meeting Google’s criteria; you’re setting your 
business apart. Higher rankings, greater visibility, and improved trust mean more qualified traffic—
and more meaningful connections. 

In the next section, we’ll explore how AI is reshaping search behavior and what that means  
for your SEO strategy. 

 

How E-E-A-T Drives Results for Your Firm 

T Trust is foundational—not just to Google, but to potential clients.  
They need to know you’re reliable and genuine, and Google rewards  
transparent, accurate content. 

• Publish Client Testimonials and Success Stories: Showcasing real stories from 
satisfied clients or successful placements adds credibility.  

• Use Clear Language: Avoid jargon or “keyword stuffing,” which can make your content 
sound less genuine. Keep it clear, concise, and focused on your audience.  

• Explain Your Process: Transparency builds trust. Consider creating a “how we work” 
page that outlines your process, commitment to quality, and dedication to ethical 
hiring practices. 

When clients and candidates feel they can trust your firm, they’re more likely to choose 
you over the competition—and Google will reward that authenticity with higher rankings. 

How to Build Trust: 

Trust: Be Real and Transparent 
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Artificial intelligence (AI) is reshaping how people search for information online.  
Instead of typing in a few keywords, users are now asking specific, conversational questions— 

and they expect direct, clear answers.  

For your staffing firm, this shift opens new opportunities to create content that’s not only  
relevant but also conversational and search friendly. 

Traditional SEO used to be about matching keywords. But with tools like Google’s AI-driven 
algorithms and ChatGPT, users are searching in a more natural way, often asking questions that 
reflect exactly what they want to know. So instead of typing “healthcare staffing firms,” someone 
might now ask, “What should I look for in a healthcare staffing partner?

The big takeaway? Staffing firms need to adjust their content to meet this conversational  
search style.” 

How AI Is Changing Search Behavior 

SECTION 3

AI’S IMPACT ON SEO  
AND SEARCH BEHAVIOR 
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What AI-Driven Search Means  
for Your SEO Strategy 

With AI-driven searches, people are looking for clear, direct answers. To stay competitive, your 
content should focus on answering the specific questions your clients and candidates ask. 

Here’s how to make your content work  
in this new search landscape: 

Create Answer-Based Content: Think about the 
questions your clients and candidates are likely to 
ask. Content that directly addresses these questions 
will rank better in AI-driven search results. For 
instance, a blog post titled “What Qualities Should 
You Look for in a Skilled Labor Recruiter?” is likely to 
perform well. 

Use “People Also Ask” for Inspiration: Google’s 
“People Also Ask” section provides insights into what 
users want to know. These questions can inspire 
new content ideas that align with how users actually 
search. If you see a question like “What skills are 
needed for a remote software developer?” write a 
blog post that answers it directly. 

Develop Pillar Pages and Content Clusters: Organizing content into pillar pages (in-depth guides on 
core topics) with related articles or blog posts linked to them helps search engines understand your 
expertise. For example, a pillar page on “Top Staffing Trends in Manufacturing” could link to posts 
like “In-Demand Skills for CNC Operators” and “How to Improve Retention in Manufacturing Roles.” 
AI-driven algorithms will recognize your content’s depth and relevance, boosting your visibility. 
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Staying Ahead with AI:  
Future-Proofing Your Content Strategy 

As AI evolves, so will search habits. By future-proofing your content strategy now, you’ll stay visi-
ble and relevant in a landscape that rewards quality and context. Here’s how to keep your content 
aligned with AI trends: 

• Write Naturally: Avoid “keyword stuffing” and focus on conversational, natural language that 
feels like you’re speaking directly to your reader. Google’s AI values content that feels genuine 
and human, so keep it straightforward. 

• Focus on Depth and Relevance: Large language models favor in-depth, well-researched content. 
Instead of short, general posts, invest in content that dives deeply into specific topics. A page 
titled “How to Evaluate Staffing Firms for Seasonal Hiring” will outperform a generic “Staffing 
Tips” post. 

• Adapt Based on Analytics: Track what content is performing well and adapt accordingly. AI 
and search behavior change quickly, so staying agile with your content strategy is key. Look for 
patterns in what pages draw the most traffic and adjust your approach to meet emerging search 
trends.

AI-driven search is a game-changer for SEO. By crafting content that answers 
questions, organizing it into clusters, and writing in a natural, conversational tone, 
you’ll ensure that your firm appears in searches that matter to your audience. 

Embracing AI-driven SEO isn’t just about staying relevant; it’s a smart strategy that 
drives growth. As your firm’s online presence becomes more search-friendly, you’ll 
attract the right clients and candidates—those who see you as a
trusted, knowledgeable resource. 

Key Takeaway: How AI Benefits Your Firm’s Growth 

With a solid understanding of AI’s impact on search, your 
firm is well-positioned to adjust its SEO strategy to meet 
changing expectations. In the next section, we’ll dive 
into advanced SEO techniques that can help you stay 
competitive in the staffing industry. 
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Ready to Move from “Good Enough”  
to “Unmissable”? 

Basic SEO is like getting your firm listed in the staffing world’s “directory.” But in today’s digital 
landscape, you don’t just want people to find you—you want them to see your name, trust it, and 
remember it.  

That takes strategy. 

To rise above the noise, your SEO game needs a boost. The following high-impact strategies 
will help your firm stand out as a top result, putting your expertise and authority front and center 
where clients and candidates are actively searching. 
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Competitive Analysis: 
Know Your Rivals,  
Capture Their Tra�c

Analyzing your competitors’ SEO strategies is essential for identifying gaps and opportunities.  
By understanding which keywords your competitors rank for, where they’re earning backlinks,  
and what content drives their traffic, you can create a targeted plan to outperform them. 

How to Capture Competitor Traffic: 

• Use SEO Tools: Tools like SEMrush and Ahrefs let you see which keywords your competitors 
rank for and identify keywords they’re missing. If a competitor ranks well for “IT staffing in 
Dallas” but isn’t targeting “tech talent recruitment in Austin,” this is your chance to create and 
optimize content for that keyword.  

• Conduct a Content Gap Analysis: Pinpoint topics that your competitors cover poorly—or not 
at all. If they’re lacking in-depth content on “Seasonal Staffing Strategies for Retail,” you could 
publish a detailed guide on that topic.  

• Replicate Backlink Opportunities: Backlinks are a key factor in SEO authority, and replicating 
your competitors’ backlink profiles can boost your own. Seek out reputable industry blogs  
and websites where competitors have links, and approach these sites for guest posts or  
content collaborations.  
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Content Re-Optimization:  
Improve Existing Content 
for Quick Wins

Content re-optimization is one of the quickest ways to boost rankings and drive more traffic. By 
updating and enhancing existing pages, you can improve their performance without starting from 
scratch. 

Steps for Effective Re-Optimization: 

• Analyze Search Console Data: Use Google Search Console to identify pages that are performing 
moderately well (ranking between positions 5-10). A few updates could push these pages into 
the top three, where they’ll get significantly more visibility.  

• Refresh Keywords and Phrases: Look for new, relevant keywords that may have gained traction 
since you first published the content, and integrate them naturally.  

• Enhance Content Quality: Add new data, case studies, or insights to make the page more 
comprehensive and up-to-date. For instance, updating a page on “Healthcare Staffing Trends” 
with recent statistics and industry developments can significantly boost relevance. 
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Targeted Page Creation: 
Drive Visibility with Specific Contents

Expanding your site with pages dedicated to 
specific services, roles, or locations can greatly 
improve your authority and search rankings. 
Creating these targeted pages allows you to reach 
clients and candidates searching for very specific 
solutions.  

Types of Targeted Pages  
to Consider:  

• Position-Specific Pages: Craft individual 
pages for each role you recruit for, such as 
“Construction Project Manager Staffing” or 
“Registered Nurse Recruitment.” These pages capture search traffic from users looking for 
specific job-related solutions, establishing you as an expert in that niche.  

• Location Pages: If your firm operates in multiple regions, develop pages optimized for each 
area. For instance, “IT Staffing in Dallas” or “Healthcare Staffing in Chicago” pages make it 
easier for local clients to find you.  

• FAQ and Resource Pages: Address common client or candidate questions with FAQ or  
resource pages. For example, a page titled “How to Choose the Right Staffing Firm” will 
attract users actively researching staffing solutions, positioning your firm as a knowledgeable, 
trustworthy partner. 
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Maximize Your SEO Impact with 
TalentScribe and TalentPages

To scale your content and dominate 
search rankings, TalentScribe and 
TalentPages are game changers: 

• TalentScribe generates 
recruitment-focused blogs and 
thought leadership content to 
establish authority and attract the 
right clients and candidates to 
your website. 

• TalentPages creates SEO-driven 
landing pages tailored to local 
markets or industry niches, 
expanding your online footprint  
at scale.

How TalentScribe and 
TalentPages Work Together 

TalentScribe and TalentPages are the 
AI “dynamic duo” for staffing firms 
looking to dominate SEO and increase 
organic traffic to your website. 

TalentScribe builds high-quality content 
to enhance authority, while TalentPag-
es delivers targeted, localized landing 
pages to boost visibility in key markets.  

Together, they accelerate writing time, 
optimize keyword targeting, and deliver 
scalable, consistent results that attract 
job seekers and employers alike. 

See TalentScribe in Action

Content at Scale: 
Streamline Creation 
with AI

One of the biggest challenges for staffing firms is 
creating enough high-quality, targeted content to 
cover  
all niches and locations. AI tools can save the day.  

How AI Streamlines Content Creation: 

• Automate Topic Generation: AI tools can identify 
trending topics and suggest ideas tailored to 
your audience, so you’re always covering current, 
valuable subjects.  

• Speed Up Drafting: AI can quickly turn single 
search queries into multiple related topics, 
creating clusters of content in a fraction of the 
time it would take manually. Drafts can then 
be refined by your team to ensure quality and 
alignment with your brand voice.  

• Consistency and Scale: AI is particularly useful for 
generating standardized pages, such as location-
specific or position-specific pages, which need 
similar formatting but unique, relevant content. 
This approach allows you to scale up quickly 
without sacrificing quality.  
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Applying these advanced SEO techniques consistently keeps your firm’s content fresh, 
relevant, and visible. Remember, SEO isn’t a “set it and forget it” strategy—it’s an ongoing 
process of refining and expanding. Regularly analyze competitors, optimize existing 
content, build targeted pages, and leverage AI to stay one step ahead. 

With these advanced tactics, your staffing firm will be well-equipped to capture more 
traffic, attract better leads, and build a strong, competitive online presence. 

Key Takeaway: SEO is an Ongoing Process 

 In the next section, we’ll explore how AI can help sta�ng 
firms build and scale content even further, enabling 

consistent growth in visibility and engagement. 
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Why AI? Because Time Is Money 

Producing enough high-quality content for your staffing or recruiting firm to stay competitive in 
search can feel like a full-time job.  

And it’s inevitable… 

…between managing client relationships, recruiting, and adapting to industry shifts, content 
creation often takes a back seat (we get it—it happens!).

Enter AI: ChatGPT, Claude, Perplexity. 

AI can be a lifesaver for content creation. 

From ideation to writing, AI tools empower your team to:  

• Produce high-quality content at scale: location-specific pages,  
job descriptions, blog posts, and more… 
 

• Keep your site fresh and relevant…  

• ...but only if you know how to use AI effectively. 

On the following pages, we explore how AI can transform your content strategy. 

SECTION 5

BUILDING AND SCALING  
CONTENT USING AI 
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AI-Powered Content Creation:  
How It Works for Sta�ng Firms 

Think of AI as your in-house content assistant. Today’s AI tools like TalentScribe can do much of 
the legwork, from brainstorming topics to drafting initial content. This speeds up your process, 
ensuring your site has the breadth of content needed to attract both clients and candidates. 

The Benefits of AI-Driven Content Creation:

• Streamlined Topic Generation: AI identifies trending topics and popular questions  
within the staffing industry. For example, AI might suggest “Top Qualities to Look for in a Re-
mote Developer” or “How to Retain Skilled Labor in Manufacturing”—ensuring you’re covering 
what matters most to your audience.  

• Rapid Drafting and Idea Expansion: AI can quickly turn a single topic into a cluster of related 
ideas, building depth around a subject. If you start with “Healthcare Staffing Challenges,” AI 
can generate connected topics like “How to Overcome Nurse Shortages” or “The Benefits of 
Temporary Healthcare Staffing.”  

• Consistent Production at Scale: With AI, you can maintain consistent quality across a large 
volume of content. Whether it’s one blog post or a hundred, AI tools help ensure that each 
piece is structured and optimized for search. 
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Using AI to Create Targeted 
Content for Sta�ng 

AI is particularly helpful for creating the specific types of content staffing firms need to attract 
clients and candidates in different industries and locations. Here are three ways to use AI for 
targeted, high-impact content:  

• Position-Specific Pages: Generate pages dedicated to each position you recruit for, from 
“Software Engineer Recruiter” to “Skilled Labor Staffing.” AI can draft descriptions and articles 
that highlight your expertise in filling these roles, showing clients exactly why they should 
choose you.   

• Location-Based Pages: If your firm serves clients across multiple regions, create separate 
pages for each area. AI can draft geo-targeted content that appeals to local clients, like 
“Healthcare Staffing in Chicago” or “Construction Recruitment in Atlanta.” Each page includes 
relevant details about your expertise in that region and local hiring insights.  

• FAQs and Resource Pages: AI is ideal for creating FAQs or resource pages that answer 
common client questions, such as “What to Look for in an Accounting Staffing Partner” or 
“How to Prepare for a Temporary Assignment.” This content not only attracts organic traffic 
but also positions your firm as a helpful resource. 
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With AI as your content assistant, your firm can scale 
its online presence more effectively, reaching clients 
and candidates across regions and specialties. But 
remember, it’s not just about quantity; it’s about creating 
content that speaks directly to your audience’s needs  
and drives real engagement. 

When used thoughtfully, AI can transform your content 
strategy, enabling your firm to consistently publish 
fresh, optimized content that attracts clients, engages 
candidates, and positions you as an industry leader. 

Key Takeaway: Scale Smartly 

Tips for E�ective  
AI-Powered Content 

While AI can streamline content creation, it’s essential to balance automation  
with a human touch.  

Here’s how to get the best results from AI: 

• Train Your AI Tools: Many AI platforms allow for customization. Feed AI tools with 
information about your firm’s target industries, client needs, and regional focus to produce 
more aligned content.  

• Combine AI with Expert Insights: Let AI handle the heavy lifting, but review and refine its 
drafts to add your team’s expertise, real-life examples, and insights. This ensures each piece 
feels authentic and informative.  

• Use Data to Guide Content Updates: AI can analyze which topics perform best and suggest 
improvements. Regularly updating content based on performance data keeps it relevant and 
ensures continued search visibility. 
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Elevating Content Quality and Engagement 

AI isn’t just for writing: it’s a powerful ally for creating content that resonates with your audience, 
from written copy to rich media. Let’s explore three tools that can take your content strategy to the 
next level. 

Advanced Prompting: The RAPPEL Framework
 

Creating content with AI is only as effective as the instructions you give it. That’s where Trust In-
sights’ RAPPEL Prompt Framework comes in, helping staffing firms craft precise, targeted prompts 
to guide AI tools like ChatGPT, Claude or TalentScribe. 

RAPPEL stands for:

• Role: Define the AI’s perspective (e.g., “Write as a staffing expert”). 

• Audience: Specify who you’re addressing (e.g., hiring managers in healthcare).

• Purpose: Clarify the goal (e.g., “Provide tips for reducing turnover”).

• Process: Describe how to approach the task (e.g., “Use bullet points for readability”).

• Evidence: Request data or examples (e.g., “Cite real-world trends”).

• Language: Set the tone (e.g., “Professional yet conversational”).

By using RAPPEL, you can ensure your AI-generated content reflects your firm’s voice,  
aligns with your goals, and connects with your audience.

Example Prompt:

“Act as a staffing industry expert. Write a blog post for HR 

professionals in light industrial staffing, explaining how temporary 

staffing can solve peak season challenges. Use real-world examples 

and keep the tone informative yet approachable.” 

SECTION 6

AI TOOLS TO LEVEL UP  
CONTENT AND RICH MEDIA 
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Elevating Content with Rich Media 

Written content is essential, but today’s audiences crave variety. AI tools like HeyGen and 
ElevenLabs make it easy to add dynamic, engaging elements to your content strategy: 

CREATE VIDEO CONTENT AT SCALE (HEYGEN): 

HeyGen enables you to produce professional, avatar-led videos with minimal effort. 
Imagine generating custom videos for job postings, client pitches, or 
onboarding guides—all personalized for your audience. 

• Use location-specific video introductions to connect with local clients.
• Develop industry-specific explainer videos showcasing your firm’s expertise. 
• Enhance candidate engagement with video messages tailored to their needs.

WANT TO SEE HEYGEN 

IN ACTION?

Check out Director of Creative Services 
Becca Searns’ AI avatar.
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ADD A HUMAN TOUCH WITH 

AI VOICEOVERS (ELEVENLABS): 

ElevenLabs brings written words to life with human-like voiceovers. 

• Turn blog posts or guides into audio content for busy clients and candidates
• Create multilingual voiceovers to expand your reach globally. 

Generate personalized messages for prospects or candidates to enhance 
your brand experience.

WANT TO SEE ELEVENLABS 

IN ACTION?  

Check out BARQAR’s (our sister company’s) book 
review podcast episodes. CEO Brad Smith used 
the AI tool to create engaging, conversational 
and relevant book summaries for his listeners. 
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Tips for Using AI Media  
Tools E�ectively 

With tools like RAPPEL, HeyGen, and ElevenLabs, your staffing firm can create content that’s not only 

informative but also visually and audibly engaging. By adding variety to your strategy, you’ll stand out in a 

competitive market and build stronger connections with clients and candidates alike. 

Key Takeaway: Engage and Connect with AI 

Keep It Authentic:  
Personalize templates 

and voiceovers to match 
your brand tone. 

Measure Results:  
Track engagement 

metrics to refine your 
approach over time. 

Start Small:  
Experiment with short 

videos or audio clips before 
scaling production. 

In the next section, we’ll look at case studies of sta�ng firms 
that have successfully applied these strategies to boost their 

visibility, build authority, and drive measurable results.
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Seeing strategies in action is often the best way to understand what 
works—and why. In this section, we’ll look at real-world examples of staffing 

firms that applied advanced SEO, content marketing, and AI techniques to 
drive growth, boost visibility, and establish authority. 

Let’s explore how these firms tackled common challenges and turned 
digital strategies into measurable success. 

SECTION 7

CASE STUDIES AND  
REAL-WORLD APPLICATIONS 
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Challenge: 

A staffing firm specializing in IT and Salesforce recruitment was heavily reliant on paid 
ads but wasn’t seeing a strong return on investment. The team wanted a more sustainable 
approach to drive organic traffic and generate leads.

Solution:

The firm collaborated with Haley Marketing to build and optimize 50 dedicated SEO pages, 
each targeting specific keywords like “Salesforce recruiter” and “IT staffing in New York.” 
The strategy included both industry-specific and location-specific pages to reach relevant 
audiences.

Results:

Within six months, organic traffic grew steadily,  
quadrupling by year-end. The firm’s visibility soared, 
reaching clients actively searching for specialized  
IT staffing solutions. This sustainable growth strategy  
gave them an edge over competitors reliant solely  
on paid advertising.local clients, the firm significantly  
boosted visibility without escalating costs.

CASE STUDY 1

Sustainable Growth Through  
SEO for an IT Sta�ng Firm
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Challenge: 

A national accounting and finance staffing firm struggled with inconsistent visibility  
across different regions. They needed to drive engagement in underperforming  
areas without increasing ad spend.

Solution:

Using AI-assisted tools, the team developed geo-targeted landing pages like  
“Finance Recruiter in New Orleans” and “Accounting Staffing in San Francisco.”  
These pages included location-specific keywords and market insights to appeal  
to clients searching for local accounting and finance talent.

Results:

Quarterly analytics showed a 71% increase in impressions and a 15% increase in clicks, 
with a healthy 2.7% click-through rate on organic search. By creating geo-targeted  
content that resonated with local clients, the firm significantly boosted visibility  
without escalating costs.

CASE STUDY 2

Boosting Regional Visibility for an 
Accounting and Finance Recruiter 
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Challenge: 

A specialized staffing firm wanted to improve its brand authority and capture more organic 
search traffic for niche keywords. Competing against larger brands was a challenge, so 
they needed to differentiate themselves as experts in their field.

Solution:

Working with Haley Marketing, the firm adopted Google’s E-E-A-T (Experience, Expertise, 
Authority, and Trust) framework. They focused on publishing high-value content, including 
industry reports, hiring guides, and insights. They also built a backlink strategy and 
encouraged clients to leave reviews on Google and LinkedIn.

Results:

After six months, the firm increased its share of organic search traffic for keywords 
specific to their niche, such as “healthcare recruiter” and “manufacturing recruitment.” 
By strengthening their online authority, they not only improved search rankings but also 
attracted more qualified inbound leads.

CASE STUDY 3

Building Brand Authority for a 
Specialized Sta�ng Firm 
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Challenge: 

A national staffing firm with offices in multiple locations faced a common challenge: how 
to produce high-quality, location-specific content efficiently. Creating custom content for 
each market manually was too resource-intensive. 

Solution:

Using AI tools like TalentScribe, the firm quickly produced over 100 location-specific pages, 
such as “Industrial Staffing in Austin” and “Administrative Recruitment in Boston.” 
The AI-assisted content was optimized for SEO and tailored with local insights to 
maintain relevance.

Results:

With the help of AI, the firm doubled its organic traffic in a matter of months. The scalable 
solution allowed them to expand their online presence across multiple markets without 
overwhelming internal resources.

CASE STUDY 4

Doubling Tra�c with AI-Driven 
Content for a Multi-Location 
Sta�ng Firm
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What These Case Studies Show Us

These success stories demonstrate that a well-executed  
SEO and content strategy can yield impressive results.  

Key Takeaways:

• Targeted Content Matters: Creating specific, relevant content—whether by 
industry, role, or location—helps attract the right audience. 

• AI as a Tool for Scale: AI tools enable firms to scale content production while  
maintaining quality and relevance. 

• Authority and Trust Drive Results: Following Google’s E-E-A-T principles builds  
authority, drives search rankings, and attracts more qualified leads. 

By learning from these real-world examples, your staffing firm can implement 
proven strategies to improve online visibility, boost engagement, and generate  
more qualified leads.
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PUTTING IT ALL TOGETHER: 

LESSONS AND NEXT STEPS  
By now, your head likely is brimming with ideas

—maybe even spinning just a bit! 

Putting Strategy into Action
Ready to implement? Here’s how to get started: 

• Conduct an SEO and Content Audit  
Assess your current SEO and content efforts. Identify areas for improvement, such as 
underperforming pages, content gaps, and opportunities for new, targeted content.  

• Map Out Content Clusters and Pillar Pages  
Organize your content around core topics relevant to your clients and candidates.  
Create pillar pages for main topics and link supporting articles to provide  
comprehensive answers that attract both search engines and readers. 

• Invest in AI Tools to Scale Your Efforts   
If you’re not already using AI, consider implementing tools that streamline content 
creation and increase engagement. Combining LLMs (like ChatGPT) with AI media 
tools (like HeyGen) and industry-specific tools (like TalentScribe and TalentPages) can 
help you manage high content demands while keeping your site updated with relevant, 
optimized pages. attract both search engines and readers. 

• Engage in Regular Competitive Analysis   
Stay informed on your competitors’ strategies and identify areas to improve upon.  
Use insights from competitive analysis to refine your own SEO, content, and  
backlink strategies. 

• Work with a Partner Who Understands Your Needs 

SEO and content marketing don’t have to be overwhelming. Partnering with experts 
who understand the staffing industry—like Haley Marketing—can streamline your 
efforts, optimize your results, and keep you one step ahead.
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LESSONS AND NEXT STEPS  
PUTTING IT ALL TOGETHER: 

Start Driving Results Today 

SEO and content marketing aren’t quick fixes; they’re 
long-term strategies that will yield sustained growth for  
your staffing firm. By implementing both consistently,  
you’ll increase your online visibility, strengthen your 
reputation, and attract more clients and candidates  
who trust your expertise. 

If you’re ready to take the next step, reach out to our team  
at Haley Marketing. Together, we can help you develop a 
customized SEO and content marketing plan that attracts 
clients, engages candidates, and drives measurable results 
for your business. 

DOMINATE Search Results – and Drive More Leads. 

Let’s build a brighter, more visible future for your firm—one that 
attracts new clients and candidates, positions your brand as a 

leader, and makes your staffing firm unstoppable. 

Sta�ng Websites | Digital Marketing | Branded Content  

Recruitment Marketing | Marketing Technology

1.888.696.2900  |  info@haleymarketing.com 


